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PRESS RELEASE
(Agents name) of (Your Town) Named a Niche Cruise Specialist
For immediate Release
Bellevue, WA, (Date):  The Niche Cruise Marketing Alliance has bestowed the designation of Niche Cruise Specialist on (Agent Name) of (Agency Name) after completing a curriculum of study on specialty cruise programs.  (Agent Name) joins a select group of travel agents throughout the United States and Canada who have already completed the course of study.
The program, includes an in depth review of the numerous experiences that are available through niche or specialty cruise lines as well as how to determine which products are right for each traveler.  The products feature many diverse experiences including explor[image: image2.jpg]


ation, education and destination immersion as well as unique methods of travel. 
In addition to the certification, NCMA will continue to update (Agents Name) on a regular basis so that (she/he) remains up to date on the latest products and experiences available in this market.
The Niche Cruise Marketing Alliance is an organization of cruise lines whose mission is to educate travel agents in North America on the benefits and unique experiences available to consumers on specialty cruises.  The Niche Cruise Marketing Alliance members include:  American Cruise Line, Fred. Olsen Cruises, Galapagos Explorer II, Imperial River Cruises,  Louis Cruise Lines, Hurtigruten, Star Clippers Cruises and Cruceros Australis.
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